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Wages—Up!

Jennifer Zurko

Salaried employees’ wages seem to be more evenly spread out than
FLORASEARCH, INC, >®@"ecempioyees wages seem! Yo
in previous years, but the big story is that hourly wages for seasonal

general labor have noticeably increased. Growers are paying their full-
time labor pretty much the same as last year, but pay for part-time and seasonal/temporary labor has gone
up. Last year, only 8% of growers under 100,000 sq. ft. paid temp labor $15.01 to $17.50 an hour. This year,
it's at 15%. None paid more than $17.50 for temp labor last year; this year, it's 7%.
Larger growers (over 100,000 sq. ft.) are paying more for their seasonal/temp labor, too. Twenty percent are paying
between $15.01 to $17.50 this year compared to 8% last year. And 21% of them are paying their part-time workers
up to $17.50—that was 8% last year, too.

According to our survey data this year, businesses that are paying more for seasonal and part-time labor have
increased across the board. Regardless of whether you're a wholesale-only operation or a grower-retailer, most of
you have increased pay for labor needed during peak busy times.

The most significant increase we saw for part-time and temp labor is in the Midwest and the West, where growers
who indicated they were paying between $15.01 and $17.50 went up—some by quite a bit (last year, 9% of growers
in the West paid this rate; this year it's 34%).

| hypothesize two reasons for this: 1) a lot of states in the Midwest and West have since enacted $15 minimum
wage laws; and 2) these states have a ton of competition for seasonal labor, so they have to pay more in order to
have access to the pool.

Which brings me to a quick “research project” (meaning | sifted through a bunch of online resources) | conducted
just to get a brief glimpse into what other industries are paying their workers. We're hearing from operations
everywhere that the competition for workers is increasing while the available pool of talent is decreasing. A nursery
in Oregon told me this past summer that they lost 17 workers in one week to the new Columbia apparel distribution
warehouse nearby.

Here are the pay scales of other industries | found (my sources were Salary.com, ZipRecruiter.com and
Talent.com):

e Construction: $35,000 to $45,000

* Warehouse: Median salary is about $33,000, with the low percentile at about $24,000 and the high at $42,000.
Depends on the state, but the top five states are Washington ($30,876), Maryland ($30,483), Nebraska ($29,848),



Virginia ($29,456) and New York ($29,421). The lowest five states are North Carolina ($20,093), lllinois ($21,934),
Mississippi ($22,001), Michigan ($22,044) and Arkansas ($22,054).

* Food packaging: Median is $27,300, with the low percentile at $23,400 and the high at $33,100. The top five
states that offer the highest pay are Arkansas, Delaware, California, Washington and New Jersey.

e Farm (field ag, dairy, etc.): Median is $30,287, with the low percentile at $13,000 and the high at $51,500. The top
five states that offer the highest pay are Washington ($33,261), Maryland ($32,699), Nebraska ($32,030), New York
($31,860) and Virginia ($31,610). The lowest five states are lllinois ($23,894), Mississippi ($23,935), Arkansas
($24,024), Florida ($24,344) and Kentucky ($24,454).

So how can we attract new employees and how do we keep them coming back? That's the million-dollar question,
isn't it? And one that some haven't figured out yet.

But the businesses in our industry are known for their creative thinking, so we wanted to see if they’'ve come up with
anything different to bring in a more stable workforce. This year’'s open-ended essay question was: What creative
incentives have worked for attracting and/or keeping good employees?

Flexible work schedules were by far the most mentioned. Many survey respondents said that they offer their
employees a way to work around their family needs—Ilike when childcare is available, allowing them to leave to
watch their kid in the game/play, or take time to address medical needs. Bonuses were another way a lot of growers
are retaining their employees.

Another response that | thought was interesting is that a lot of people also said a friendly or fun work environment
was an added perk that they offer their employees. Quite a few people said they really focus on treating their staff
like family. And, although the work is hard, they try to keep the mood light. One such grower in Florida said, “We
laugh a lot and get a surprising amount of work done.”

Some other comments:

“Make work enjoyable and fun! Pay will get a new person in the door, but will not keep them. You have to create a
drama-free environment that people get up and look forward to coming to work each day. Squash drama people
even if you feel they are important to your crew (this was my most costly lesson over the years).” —lowa

“We are competing with all the retail service industry jobs that most university students end up in. It's not creative,
but we pay more and provide consistent full-time hours with a fixed schedule for the entire season. We also attempt
to train each employee on all the aspects of the business, so the work is more varied and they gain a variety of
experiences.” —Ontario

“We offer flexibility and compassion to our employees, and this seems to be worth more than other, more
expensive, benefits.” —Manitoba

“| offer to let the employee create their own schedule around their children’s needs and household responsibilities.
This has worked well—especially for the women | employ.” —Florida

“Mommy hours: 9:00 a.m. to 3:00 p.m. so that moms can work while kids are in school. It's a good seasonal gig to
provide a family with a little boost to the budget.” —Ilowa

“Developing a company culture that recognizes individuals as people rather than [part of a] head count.” —lllinois
Incentives mentioned to attract/keep employees included:

* Flexible work schedule



* Bringing in lunch

» Use of company equipment

* Free plants

* Referral bonuses

* Mentoring program

* Surprise “treats” (doesn'’t have to be food)

* Free coffee

* Option to take more time off during the off-season
* Tuition reimbursement

* Input on production lineup

* Lottery tickets with your paycheck

* No dock in pay for personal time off

« Cross-training to learn other aspects of the business
* Employee outings/field trips

» Competitive pay

» Rewards for good attendance

* Allowed to bring in your (well-behaved) dogs

« Pay raise with certain benchmarks

* Profit sharing

* Housing

Candidate Suggestions
By Bob Zahra

Here are a few suggestions for candidates as our industry enters into what we hope will be a post- pandemic phase.
There are obviously innumerable employment opportunities, not only in the traditional sectors, but in new and
expanding industry niches.

» Be on guard against complacency. It can appear as if opportunities are limitless and will go on forever, and there’s
no need to act quickly. But this is probably a cyclical phase and the wise move may be to seize the opportunity,
especially in an industry whose very best jobs fill quickly and may be filled for decades before reopening.

» Keep in mind some wise advice. Yogi Bear is “smarter than the average bear.” Rudyard Kipling advised to “keep
your head when all about you are losing theirs.” Be decent. Be respectful. Be multi-media, not just text alone. Return
phone calls and emails. Don’t disappear. Zoom. Teams. Volunteer for the hard job. It's the person that works hard



and smart who gets noticed. Stay late when it's smart to stay late. If you want to break out of the pack, do what you
say you're going to do. To get ahead, consider working at least part of Saturday.

» Need a role model? How about Queen Elizabeth 11? Gets up every day and goes to work. During World War Il, over
the strenuous objections of her family, a young Elizabeth Windsor enlisted in the ATS, where she learned to
deconstruct, repair and rebuild engines. Her WWII contribution is treasured. At least as of this writing, Queen
Elizabeth still gets up every day and goes to work.

* Find yourself drifting into mindless, social media chatter? Remember the words of P. J. O’'Rourke: “Whose bright
idea was it to put every idiot in the world in touch with every other idiot?”

 Cheerfulness doesn’t come easily to everyone, but it's a choice. Not unlike a positive attitude. In many cases, you
can choose your reaction to the day’s events—you can WILL your reaction to the day’s events.

We live in a time where it's easier to sell a house than to buy a house and we live in a society that rewards prudent
risk. In the world of career advancement, if one is risk-averse, it's easier to do nothing and to endure the
consequences. Much is said about remembering to be fair to your current employer and to any future employer, but
don'’t forget to be fair to yourself and to your family, and to take care of your career in the same way you attend to
your health. GT

Bob Zahra is an executive search consultant with Florasearch, Inc., a certified personnel consultant, and past chair
of the National Association of Executive Recruiters. He can be reached at (407) 320-8177 or
bzahra@florasearch.com.




Who responded to our survey?

Business Type Customer Base Region

Grower AND Retailer 45% IGCs 34% East 21%

Wholesale Grower Only 5% Big box stores 21% West 13%
Supermarkets 17% Midwest 5%

Production Size ELW";: ;2 f;trta: zgz;a

Less than 25,000 sq. ft. 21% Otl;m :Ft.::::esalms a1% Lt

25,000 to 50,000 sq. ft. 13% Direct to consumer 51%

50,000 to 100,000 5. ft.  12% Other® 16%

1““"““ to IW.WD . ﬂ' 15% *Other includes botanical gardens,

250,000 to 500,000 sq. ft. 11% muricipalices, non-prefit organizations,

500,000 to 1 million 5. ft. 0% miericrscapers, wildlzfe restoration projects,

restauTants, auctions, overseas brokers,
Mare than 1 million Q. ft. 17% universities, casines, fundraisers,

camercial properies

H 0 U R LY E M PLDYE Es Thee value between the U5, and Canadean dollar 15 aboul a 20-cent dilference
- Because of space constraints, we're not showing both

United States

{per howr) 57.01-58.50 £8.51-510.00 $10.01-512.50 £12.51-515.00 515.01-517.50 Meore than $17.50

TempSemonal Ganeral Labor 3% 10% 27% 39%. 17% 4%

Part-Tima General Labor 2% 1% 24% 3E% 21%% 4%

Fulk-Time General Labor 2% 3% 7% 35% EX L 20%

Canada

TempBexonal General Labor 4% 4% 0% 43% 35% 13%

Part-Time General Labar &% 6% 6% % 4% 6%

Full-Time Genesal Labor 5% 0% 0% 21% 21% 53%

SALARY EMPLOYEES
United States
Less than 520,0:00- 530,000- 540,000~ 850,000- SE0,000- %70,000- 580,000~ $00.000- More than

(per yoar) $20,000  $30,000  S40,000  S$S0,000  $60,000  S70,000  $80,000  $90,000  $100,000  $100,000
Grower (0-2 Years) 16% 2% 33% 21% 4% % 19% 0% 1% 0%
Growver (3-5 Years) T 12% 23% 35% 14%: 6% 1% 0% 1% 1%
Grower (B+ Years) A% 6% 129 26% 26% 145, B4 2% 1% 3%
Head Gaower 6% 69% &% 15% 16%: 165 1% 8% 6% G%
BFlerc handser 19% 16% 21% 195 17%: 1% B% (i 1% 0%
Meschandse Manager 13% 9% 17% 19%: 6% 7% 4% I 1% 1%
Sales Reprosentatiog 11% 7% T 20% 19%: 13% 11%: I 4% 2%
Salos Manager % 39 B 10% 173 149 11%: b 1% 10%:
Ganeral Managor % 3% 2% 10r% T9% 15% 16% 8% 12% 209%
Crevnier 14% 5096 4% 3% E% % 7% T 119% 36%
Canada

Grower (02 Yaars) 175 5% 25% 25% E%% {1 0% i 0% 0%
Grower (3-5 Yaars) 25% 0% 25% 17% 33% 0% 0% 0% 0% 0%
Grower (6+ Years) 10% 10% 20% 10% 10% 30% 10% 0% 0% 0%
Head Gaower 8% 0% 179 33% 25% 0% 0% 179 0% 0%
Merchandiser 13% 13% 50% 25%% 0% 0% 0% 0 0% 0%
Merchandse Manager 14% 0% 57% 14%: 0% L1 14%: 0 0% 0%
Sales Representatve 13% 25%: 13% 5% 0% 09 25% 0 0% 0%
Sales Manager 12% 13% 25% 0% 25% 0% 0% 0 13% 139%
Ganeral Managor 1% 0% EEL 0% 11% 11% 095 Lig 1% 22%
Owner 0% 85 8% 23% 0% 23% 8% 0% 0% 1%




Staffing

Staffing Plans for 2021

[sunvay yaar) Add Statf Reduce Statf

2021 0%
2000 3%
2019 2%
2018 9%
2007 2%
2016 3%
2015 20%
2004 2T%
2013 4%
2002 2%
20m 13%
2010 10%
2009 {planned) -19%

actual %

How many people do you employ during peak season?

Less than 10 = 35%
0 wls=18%
258050 = 13%

50 0 100 = 16%
10010 250 = 11%:
25008 500 = 3%
Mo than 500 = 3%
Mo response = 1%
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Healthcare & other benefits
Which benefits do you currently

offer your employees?
2021

4014k} 3%
Pensian %
Anenual Borws 46%
Haalth Indurance 50%
Dental nsurance 359
Life Insurance 8%
Skek Leave 6%,
o 26%
Paid Vacation 65%
Faid Holidays 0%
*Cither %
2011

4010k} 3%
Pension 6%
Ancwisl Bonis 3B/%
Health Irsurance 57%
Dental Insurance 27%
Lifie Insurance %
Sick Leave 0%
Disalility 23%
Paid Vacation 68%
Faid Holidays 0%
*Oitiver [

FulkTime Part-Time

FullTime Part-Time

A%
1%
2%
&%
%
%
11%
5%
12%
17%
5%

%
%
1%
A%
2%
%
5%
i%
i
12%
A

Which benefits do your
employees consider the
maost important/
valuable?

0 (k)

Pansion

Annual Borus

Hoaith Insurance
Derial Insurance

L Inciisrarcs

Sick Leave

Disabiity

Paid Vaeation

[Paid Hobdays

“Other

$Gaeagiiag

“Cnber inchudes: Retirermesit plan,
Faralth cane seiperid, diseeants and
Free praducts, Bealth insurance
asEETARCe, NEton rembursement
eales bornimed, ey e, viaion
irsurance, ovestime pay, meals,
Eeraleh sgeeding sedcimnt, gt cands,
“minenow pay” (iost wages
because of weather), profil sharieg
Sirmple 1A, YMCA enemberhip,
armual borsus, cell phone
reimbarseement, help with

I vatirg costs, “field
" e public gardens, conatacent
employmentadwancernent
opportunites, paid tine off for

bisthday, pay sales




BY SIZE

{per hour) $7.01-58.50 $8.51-510.00 $10.01-512.50 §12.51-515.00 §15.01-517.50  More than $17.50
Tempfieazonal General Labor 4% 18% 7% 6% 16% 8%

o Part-Time General Labor 5% 20% 15% 34% 18% 8%
=] Full-Time General Labor A%, 4% 7% 0% 0% 2459
':?_ EI' (per Less than  520,000-  530,000-  $40,000-  $50,000-  560,000-  5$70,000-  5S80000-  $90,000- More than
o oa ) $20,000 530,000  S40000 550,000 S60000 570,000 SHO000  S$50,000  $100,000 5100000
S U= Grower (02 Years) 9% 2% 21% 9% 5% A% [e ) 0% [ 0%
T U Grower (3-5 Years) 22% 18% 24% 16% 14% 4% 4% 0% 09 0%

@ Growser B+ Years) 12% 12% 20% 0% 12% 15% T4 2% [ 0%

QL = Head Grower 15% 1% o 5% 15% 4% 13% 0% 6% 2%
- ,E— Merchandiser 6% 12% 18% 5% 155% 0%, 3% 0% [ 0%

= Merchandise Manager 0% 0% 23% 0% 23% 0% % 0% 15 0%

Sakes Repaesonisine 34% 14%% 10% 17% 14% 3% % 0% 3% 0%

:' Sales Manager 29% A% 14% 4% 21% A% A% T 036 A
Girsral Banager 0% 4% % 13% 1% 17% 1% 4% 1% T%
Owmer 255 12% % 10% 13% 13% 3% A% 6% B

o {per hour) £7.01-58.50 58,51-510.00 §10.01-512.50 £12.51-515.00 $15.01-517.50  More than $17.50

= TempfSeasonal General Labor 2% 3% I0% 1% 21% 2%

= Part-Time General Labor 1% 4% 28% 0% 25% 2%

- Ful-Time General Labor 1% 1% %% 36% 33% 22%

g = foer yaar) Less than  520,000-  530,000-  $40,000-  $50,000-  $60,000-  S70,000-  580,000-  $50,000- More than

- $ 530,000 530,000 540000 550,000 60,000 570,000 SE0000  S90.000 100000  S100,000

W Grower (0-2 Years) 3% 3% 8% 1B% 4% 1% % 0% 1% 0%

£ o Growser (35 Years) 2% 75 23% A% 175% 6% [ 0% 2% 1%

M 5 Grower (E+ Years) 1% 4% 10% 2% % 16% 5% 1% 1% 4%
J= = Head Grower 1% 2% 5% 2% 17% 2% 13% 13% 6% 12%
= T Merchandiser A% 18% 20% 22% 16% 2% FA 0% 2% 0%

Y1 Merchandise Manages 2% 6% 19% 3% 23% 1% 6% 4% 2% 2%

E Sales Represantatve EL 7% B 2% 18% 15% 16% A% 4% 3%

o Sales Manager 1% 4% E% 8% 16% 15% 13% B% 15% 13%

General Manager 1% 2% 3% 7% [3) 14% 16% %% 15% 27%
E Chwiner 4% 0% 1% 1% 3% 4% 9 7% 13% 57%

o [per hour) 57.01-58.50 58.51-510.00 $10.01-512.50 5$12.51-515.00 $15.01-517.50 More than $17.50

@ TempSeasonal General Labor % 6% 25% 45% 17% 5%

g Part-Time General Labor 1% 5% 24% 43 % 20% 5%

Full-Time General Labor 1% 2% E% 0% 0% 0%

E {por yast) Loss than  520,000-  S£30,000-  $40.000-  S50,000-  S60.000-  S70,000-  $80000-  £90,000- More than

Lg 520,000 530,000 540,000 550,000 SE0.0:00 S70,000 580,000 $90,000 100,000  5100,000
Grewesirr (0n3 Yoars) 6% 195, E L 25% 6% 2% 1% 0% 1% 0%

@) Grower (3-5 Years) 2% e 23% A% 15% 6% 1% 0% 2% 1%
"'{.E Grevesar (G4 Yoars) 0% 7o B% 265 29% 16% T 19 1% 59
W Head Grower 1% 3% A% 1% 19% 15% 155 1% B% 13%

@ Merchandises 1% 18% 23% 20% 18% 3% E% 0% EX) 0%
== Merchandise Manager 7% 5% 17% 20% 27% 7% T 5% 2% 2%

Q  sales Representative A% &% 104 13% 24% 165 13% a% &% 3%
o Sales Manager 4% 1% 4% 1% 13% 15% 115 7% 17% 15%
g Genaral Managar 3% 2% 0% 8% B% 15% 12% 9% 12% 0%

Chwner 9% el 3% L 5% 10% 10%. 6% 10% A%
{per hour) $7.01-58.50 5$8,51-510.00 §10.01-512.50 $12.51-515,00 $15.01-517.50  More than $17.50
TemgSeasanal General Labor 4% 15% 24% 3% 22% 5495

w. Part-Time General Labor A 16%: 21% 3% 25% 3%

@ Ful-Time General Labor 3% 3% 5% 24%: 37% 27%

g fper yoar) Less than  520,000-  530,000- 540,000-  550,000- 560,000-  570,000- 580,000-  550,000- More than

o] 520,000 £30,000 540,000 $50,000 50,000 570,000 80,000  $80000  S100000  S100,000

. Grower (0-2 Years) 3% 7% 23% 15% 1% 2% 0% 0% [ 0%
L:I Grower (3-5 Years) 19% 14% 24% 2% 17% % 2% 0% 0% i)
_ Grower (6+ Years) 13% 6% 21% 21% 9% 15% 4% % 0% 0%
e Hiad Groweer 14% 3% 10% 24% 12% 14% e 3% 5% ]

0 Merchandiser 26% 13% 26% 13% 139 0% 3% 0% 0B 1%

‘E Merchandise hManager 19% 1% 25% 17% 19% 5% % 0% 0% %
o Sales Representative 255, 14% B% 33% 6% 3%, 1% 0% 15 (1o

Sakes Manager 16% % 19% 5% 27% B% 8% B% 0% 0%
General Manager 13% A%y 1% 11% B% i3% 19%, 6% 1% A%
Ownir 18% 1% 6% 7% 0% B% 3% E% 109 25%




BY REGION

{per hour) 57.01-58.50 58.51-510.00 510.01-512.50 5$12.51-515.00 $15.01-517.50 Maore than 517.50
TempSeasonal General Labor 2% 2% 25% 44% 9% 4%
Part-Time General Labor 2% 10% 20% 406 9% 2%
Full-Time Genesal Labar 0% 1% 5% 3% 2% 1%
{par yoar) Less than  §20,000-  5$30,000-  540,000-  550,000-  560,000-  S70,000-  $80,000-  580,000- More than
- 520,000 $30,000 540,000 $50,000  S60,000  STO000  SE0,000 590,000 S100,000  $100,000
Grower {0-2 Yiars) 3% 13% 20% 20% 3% 7% 0% 0% 3% 0%
v Girower (3-5 Years) 14% 205 14% 19% 105 5% 5% 05 0 5%
!'-( Grower (G+ Years) 5% 108 1d%% 33% G 14% 145, [ % B
LL] Head Grower T% T ] 24% 17% 105 14% [ 3% 10%
Berchandise 1%, 25% 5% 13% 19%, 0% 199, 0% o 0%
Merchandise Manager 14% 14% 14% 14% 21% T 0% % k) 0%
%ales Representative 12%, 6% 179 12% 24% B% 185 0% &% i1
Sales Manager 11% 0 1% 1% 1% 17% 17% 11% &% L]
Ganeral Manages 105 [ I 14% 10% 7% 2% 10% % 17%
Crvnier 18% 9% L] 0% 12% 1% b% % b 26%
{par hour) 57.01-58.50 58.51-510.00 5$10.01-512.50 $12.51-515.00 $15.01-517.50 More than $17.50
TempSeatonal General Labar 2% B 27% 39% 2096 3%
Fart-Time General Labor 1% 12% 119% 35% % 5%
Full-Teme General Labor 1% 1% 5% 26% 345 3%
E {per year) Less than  §20,000-  5$30,000-  S40,000-  $50,000- 550,000 §70,000-  S80,000-  550,000- More than
w 520,000 530,000 540,000 §50,000 S60,000 570,000 580,000 $90,000  S100,000 100,000
Gowwer {0-2 Yiars) 14% 21% 43% 16% 5% 0% 0% 0% 0% 0%
g Grower {3-5 Years) 5% 10% 20% 49% 12% 3% 0% 0% 0% 0%
Grower (B+ Years) 6% A%, B 27% 7% 13% 2% ) 2%, 2%
2 Head Grower 9% 5% 4% 9% 20% 17% 17% bl &% 6%
= Rerchandiser 2% 14% 25% 25% 1% % 0% [ 0% O
E Marchandise Manager 14% 4% 29% 25% 18% 1% 0% 0% 0% 0%
sales Representative 15 % 6% 1% 33% 1% B A% [ e O
Sales Manager 1% 0% 1% 17% 22% 17% 6% 6% 8% 3%
Ganeral Manager 12% [ S T4 12% 19% 12% 5% 2% 19%
Crhimiar 16% A% 5% 3% 10% % 5% 5% 10% 8%
{per hour) $7.01-58.50 58.51-570.00 $10.01-512.50 $12.51-515.00 $15.01-517.50 More than 517.50
TempSeasonal General Labor 0% &% 3% A4%, I 9%
Part-Time General Labor A% L 15% 3% A% T%
Full-Teme General Labor 0% 0% 0% 21% S0 21%
(per year) Less than  S20,000- 5$30,000-  S40,000-  550,000-  $B0,000-  S70,000-  S80,000- S90,000- More than
- 520,000 530,000  S40,000  S$50,000  SE0,000  S70,000  SBO000 590,000  S100,000 5100000
w1 Growar §0-2 Yaars) 9% 2% 265 30% G 0% A% 035 % ]
w Geowar {3-5 Years) 4% 0% 8% 4% 0% 16% 4% 0% 4% 0%
Grower (b+ Years) 5% 0% Td% D 3% 18% 9% 9% 0% L
g Head Grower A% 0% 4% 158 8% 27% BE% 12% 12% 125
Merchandier 22% 0% 1% 22% 12% 0% 1% 0% % ¥
Marchandse Manager 10% 0% 10% 10% 0% 0% 20% 0% 0% 10%
Sakes Represontative 6% 0% 6% 6% 24% 18% 18% 6% 12% 6%
Sales Manager 5% 0% 0% 09 20% 15% 155 10% 15% 209
General Manager 0% 0% 0% B 0 20% 24% g% 20%, 20%:
Cramies 5% 0% 8% S 5% G% 9% 5% 18% 36%
{par hour) 57.01-58.50 58.51-510.00 $10.01-512.50 $12.51-515.00 $15.01-517.50 More than $17.50
TempSeasonal General Labar 6% 16% 43% 7% 6% %
Part-Time General Labor 2% 19% 43% 3046 5% 2%
Full-Time Genesal Labor A% %0 13% A% 23% i%
(per ) Less than  $20,000-  $30,000-  S40,000-  $50,000-  $60,000- $70,000-  SB0.000- 590,000 More than
.- et 520,000 530,000 540,000 50,000  S60,000  STO,000  S80,000 390,000  S100,000  $100,000
[— Grower {0-2 Years) 9% 3% 3% 21% 0% 3% 3% % L O
: Grower (3-5 Years) 9% 12% 29% 26% 18% 3% 0% % 3% 0%
Growot (B4 Years) 0% 13% 17% 0% 20% 13% % 0% [ I%
O Head Growed 0% 9% 9% 14% 14% 119% 145 11% 6% 11%
i Menchandiser 12% 8% 35% 12% 24% 0% 0% [ L O
Merchandise Manager 1% 17% 5% 17% 3% 6% 5% 6% 0% 0%
Sakes Represontative 4% 15% F17) 15% 19%, 199, 8% % 4%, 4%
Sales hanager 4% 12% B Bo% 12% B% 12% 3% 15% 15%
General Marager % 1% 0% 11% 5% 1%, 114 1% 1% 15%

Crevner 13% 5% 3% 5% 3% 5% 8% 8% 8% A1%




